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JENNIFER TAKHAR is Associate Professor at ISG INTERNATIONAL BUSINESS SCHOOL. She
holds a Ph. D in Social Sciences and works in the fields of marketing and consumer culture theory. Her
teaching specializations are marketing and communication, brand strategy and qualitative research
methodologies.

Teaching Areas

Course 1: Consumer Behavior
Course 2: Principles of Marketing
Course 3: Brand Strategy

Course 4: Research Methodology

Research Interests

Interest 1: Persuasion
Interest 2: Narratology
Interest 3: Gender

Education

2008
Ph. D in Social Sciences, Paris Il Sorbonne

Teaching Experience

2005-present
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Professor of International Marketing, Consumer Behaviour, Advertising Rhetoric, Narratology,
Intercultural Marketing, Consumer Culture, Digital Communication and Branding (Ecole
Polytechnique, Dauphine University, Paris Chamber of Commerce, Paris 4 Celsa Sorbonne)
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Professional Associations

-ACR Association for Consumer Research
-CCT Consumer Culture Theory



-AFM Association Francaise de Marketing, Contributing writer
-Alcor, Alternative Consumption Research, https://alcor-institute.com/

Reviewing Activity

Since 2016 -Association for Consumer Research
Since 2018-Consumer Culture Theory Consortium

Scientific Awards

2016 Datablitz Paper, Association for Consumer Research
2017 Datablitz Paper, Association for Consumer Research
2018 Best Poster Award, Consumer Culture Theory Conference
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